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What’s Inside

Note: For overall details of the conference itself, see  
the main brochure at ctbuh2018.org/brochure.

Dates: 20 – 25 October 2018

Venue: JW Marriott Marquis Dubai: The World’s 
Tallest All-Hotel Building

Anticipated Audience: 1000+ Delegates / 
45+ Countries (see more on page 6) 

Conference Summary

Key Dates
Presentations
Call for Speakers & Official Launch                  
Initial Abstract Submission Deadline             
Initial Abstract Acceptance Notification        
Peer Review Comments Back
Final Abstract Submission                                
Speaker PowerPoint/Poster 
Submission Deadline                                         

Registration Deadlines
Early Bird Registration 	            
Regular Rate Registration	             
Late Registration	         

31 October 2017 
31 January 2018
28 March
16 May
27 June
29 August 

25 April
15 August
16 August onwards

Gold

Silver + 

Bronze Supported By

WORLD
ARCHITECTURE
NEWS.COM

PlatinumDiamond

http://ctbuh2018.org/brochure
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• Promote your company brand to industry leaders
• Develop collaborative partnerships and business leads
• Understand better the business opportunities in Middle East and internationally
• Network with top influential people in the industry internationally
• Pursue a prominent speaking role 
• Promote a relevant building to attendees
• Enjoy social-networking events at top venues 
• Be promoted to media and press outlets in conjunction with the Conference
• Include your logo on all Conference documentation
• Gain knowledge and insight in the latest thinking on sustainability, tall buildings and urban development

Why Sponsor? 

Sponsorship Benefits
There are opportunities for sponsorship of this 
key gathering at Diamond, Platinum, Gold, 
Silver and Bronze levels. Each package includes 
exclusive sponsorship of a unique aspect of the 
conference (e.g., a Program Room, a Social Event, a 
Workshop, the Conference delegate bags, a lunch 
or coffee break, etc.). In addition, each sponsorship 
package delivers other great benefits, such as the 
promotion of your company brand and expertise 
internationally, both in advance of the conference 
and at the event itself, maximizing speaking 
opportunities, offering complimentary delegate 
registrations, and much more.

Social Events Program Rooms Conference Collateral Lunch and Coffee BreaksOff-Site Programs

Sponsor Social Events
On the Sunday evening, sponsors at the Silver level and 
above will have the opportunity to organize their own social 
events, for which delegates will register directly through the 
conference registration system. Sponsors will have freedom in 
determining the location and nature of their event, with CTBUH 
supporting through promotion and attendance. Sponsors may 
also extend invitations to non-conference attendees.

Platinum + Symposium
Platinum + Symposium sponsors will work in collaboration with 
CTBUH to host and deliver a major standalone branch of the 
Conference, centered around a definitive hot topic in the tall 
building industry. Each Symposium will take place in one of the 
conference ballrooms (thus accommodating 200+ attendees) 
and be focused on a series of presentations, panel discussions, 
seminars, and technical demonstrations that provide a deep 
exploration of the topic. 

New for the 2018 Conference!

Here’s an example of sponsorship opportunities:
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The era of the traditional Metropolis, fanning out in waves of decreasing density from a single core 
central business district, may be coming to an end. As we approach the new normality of cities housing 
10 million or more inhabitants, those best positioned for the future are evolving along polycentric, 
multi-nodal lines, with several central business districts, ideally all offering something slightly different 
to the urban inhabitant. When focused around transit nodes and well-planned infrastructure, embracing 
high density, public space and civic functions, this amalgamation of “several cities within a city” perhaps 
offers the best opportunity for a sustainable future for the many millions of people who will move into 
cities over the coming decades.

There is perhaps nowhere that demonstrates this concept better than our host city for the core of the 
2018 conference, Dubai. Indeed, it could be argued that Dubai, a city that has largely risen in just three 
short decades, is a pure result of this de-centralized urban approach, comprised as it is of evocative-
sounding districts – Downtown Dubai; Business Bay; Dubai Marina; Festival City; Palm Jumeirah; and 
several others. New “centers” are still being added, including Midtown; Emirates Business Park; Meydan 
One; and Dubai Creek Harbour, anchored by the under-construction Dubai Creek Tower. The same is true 
of many Middle Eastern cities, and most certainly our second host city for the conference, Abu Dhabi, 
where the drive toward polycentrism has been accompanied by a profound and concerted effort to 
forge a unique urban and architectural identity.

Equally as important as the centers themselves is the infrastructure that connects them. To enable the 
creation of new urban centers that match the socioeconomic intensity of longstanding metropolitan 
hubs, we must devise practical means of transportation that maximize geographical access and 
provide extensive city services, not just in the horizontal direction, but vertically. Such systems will 
progress the concept of transit-oriented development along a course of natural evolution, to 
polycentric city-building.

Conference Synopsis



Program Overview

Note: Due to Friday being the weekend in large parts of the Middle East, the conference will begin on a Saturday 
and finish on Thursday.

New York
12 hrs 50 mins

São Paulo
15 hrs 15 mins

Moscow
5 hrs

Beijing
7 hrs 45 mins

Melbourne
13 hrs 25 mins

London
7 hrs 55 mins

Johannesburg
7 hrs 55 mins

Traveling to the United Arab Emirates

Afternoon 

Morning

Evening 

Saturday
20 October

Core Conference

Off-Site Workshops

CTBUH Leaders 
Meeting & Registration 

/ Collection of Conf. 
Materials

Tall Building and Urban 
Off-Site Programs 

Tall Building and Urban 
Off-Site Programs 

Day 1
Reception

Sunday 
21 October

Core Conference

Presentations, Panel 
Discussions & Exhibition

Sponsor Social 
Events

Monday
22 October

Core Conference

Presentations, Panel 
Discussions & Exhibition

Day 3 
Reception

Tuesday
23 October

Off-Site Programs

Conference End or 
Continue to Abu Dhabi

Thursday
25 October

Regional City Program

Wednesday
24 October

Regional City Program

Dubai

Dubai, located in the United Arab Emirates, benefits from a 
globally central location! 

Abu Dhabi is 1.5 hours away from Dubai by bus. Visit Abu 
Dhabi on our Regional City Program to see projects such as 
Al Bahar Towers and ADNOC Headquarters. 
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United Arab Emirates

Dubai

Abu Dhabi
1 hr 30 mins

Abu Dhabi Reception Conference End 

Abu Dhabi
Off-Site Programs

Abu Dhabi
Regional Program

Abu Dhabi
Regional Program

Travel to Abu Dhabi
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Americas 
20%

Europe
15%

5%
(Rest of World) Middle East

35%

Asia+
Australia
25%

Attendance by Region

ctbuh2018.org  •  sponsorship@ctbuh2018.org

EXPECTED CONFERENCE ATTENDANCE

INTERNATIONAL CTBUH AUDIENCE

1.3 MILLION 
individuals working in 9035 offices around the world in 
CTBUH Organizational Member companies

4
NETWORKING  
RECEPTIONS

TRACKS

818
OFF-SITE  

PROGRAMS

45+
COUNTRIES

1000+
DELEGATES SPEAKERS

150 1
GREAT 

CONFERENCE !

Colleagues from all disciplines with a connection to tall 
buildings and urban habitat will be in attendance.

Attendance by Profession

Government/Institute/
Academic

10%

Construction 
& Suppliers 

15%

Engineering 
(all types)

20% Architecture/
Urban Planning/

Interiors
20%

Tenant/
Occupier

15%

Owner/
Developer

20%

 
 

 

Construction  
& Suppliers  

20%

Government/
Institute/Academic 

5%

Owner/
Developer/

Tenant/ 
Occupier

26%

Engineering 
(all types)

25%

Architecture/
Urban Planning

/ Interiors 
24%

Rest of World 
1% Middle East 

10%

Americas 
39%

Asia + Australia
33%

Europe
17%

http://ctbuh2018.org
mailto:sponsorship%40ctbuh2018.org?subject=
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Dubai Venue & Hotel

JW Marriott Marquis Dubai

The core conference will be held in the JW Marriott Marquis 
Hotel Dubai, the world’s tallest all-hotel tower complex. 
Located in Business Bay on Sheikh Zayed Road, the twin-
tower venue boasts stunning views over Downtown 
Dubai and the Dubai Water Canal, an array of exceptional 
amenities, and 5-star accommodations. Completed in 2012, 
the building design is inspired by the date tree, a recognized 
symbol of Arab culture. The podium provides a central hive 
of activity for the towers: with numerous restaurants and 
bars, an extensive business center with conference halls and 
meeting rooms, a banquet hall, spa and health club, as well 
as retail outlets, a swimming pool, and a gymnasium.
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Selected Owner/Developer/Operator Sponsors of Recent 
CTBUH Events:

New World Development 
Company Limited
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Diamond + 
Networking 

Reception Hosts

Diamond 
+ Off -Site 

Program Hosts 

Platinum +
Symposium

Platinum +
Program Room

Platinum + 
Networking 
Reception

Gold + Specifi c 
Package Silver + Salon Silver + 

Workshop
Silver + Coff ee 

Break Bronze

3 Packages / 
Sold Out

3 Packages/ 
2 Available

3 Packages/
Sold Out

4 Packages/
Sold Out

3 Packages/ 
1 Available

17 Packages/ 
Sold Out

3 Packages/ 
Sold Out

9 Packages/ 
Sold Out

8 Packages/ 
Sold Out

10 Packages/ 
7 Available

US$70,000* US$70,000* US$70,000* US$60,000* US$60,000* US$40,000* US$30,000* US$20,000* US$15,000* US$10,000*

Sponsor Branding Priority Highest Priority Highest Priority 2nd Highest Priority 2nd Highest Priority 2nd Highest Priority 3rd Highest Priority 4th Highest Priority 4th Highest Priority 4th Highest Priority 5th Highest Priority

Exclusive Sponsorship Networking 
Reception Host

Off -site Program Host Symposium Program Room 
Networking 

Reception Sponsor

Various Packages
See: 

ctbuh2018.org/gold
Salon Room Workshop Coff ee Break

Complimentary 
Conference Registrations

8 8 6 6 6 5 4 3 2 1

VIP Lounge Access 3 3 2 2 2 1

Presentation/Speaker

1 Conference 
Presentation 
+ Address at 
Networking 
Reception

1 Conference 
Presentation + 1 
Off -Site Program 

Presentation

3 Presentations / 
Panelists / Session 

Chair Roles in 
Symposium

3 Presentations / 
Panelists / Session 

Chair Roles in Program 
Room

1 Conference 
Presentation 
+ Address at 
Networking 
Reception

1 Conference 
Presentation

1 Conference 
Presentation

1 Workshop 
Presentation

Space for Exhibition Program Room Certain Packages Only Salon

Networking Reception 
Invites

10 VIP Invites to 
Hosted Reception; 3 
VIP Invites to Other 

Receptions

3 VIP Invites to all 
Receptions

10 VIP Invites to 
Sponsored Reception

Recognition from Chair
At Conference Open, 

Close, and Hosted 
Reception

At Conference Open 
& Close

At Symposium
At Sponsored 

Reception

Logo on Website 
Homepage

Small Brochure in 
Delegate Bags

Video Product & 
Promotion

Logo in Event Adverts in 
CTBUH Journal, etc.

Promotion via Social 
Media

Host Sponsor Social Event

Company E-blast Support

Material on General 
Sponsor Table

Logo on Signage

Logo on Walk-in/out Slide 
Loop

Promotion via 
Post-Conference Report 

Recognition in Conference 
Program

Special Designation on 
Name Badges

Sponsor Sponsor Sponsor Sponsor Sponsor Sponsor Sponsor Sponsor Sponsor Sponsor

Logo on Website

CTBUH Membership 
(for new members only)

Supporting 
Contributor

($10,000 value)

Supporting 
Contributor

($10,000 value)

Patron
($6,000 value)

Patron
($6,000 value)

Patron
($6,000 value)

Donor
($3,000 value)

Contributor
($1,500 value)

Contributor
($1,500 value)

Contributor
($1,500 value)

Participant
($750 value)

*Sponsorship fee is net of all taxes and fees. Any taxes and fees need to be paid by the sponsor.

Sponsor Benefits Chart

*Sponsorship fee is net of all taxes and fees. Any taxes and fees need to be paid by the sponsor.
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Diamond Sponsors

The Diamond Sponsors will be acknowledged as the premium supporters of the Conference, 
enjoying maximum exposure both before and during the Conference, with the highest priority 
of branding in all documentation and on-site signage. In addition, each Diamond sponsor will 
“host” one of the conference networking receptions or off-site programs – thus likely taking 
place in their building. The networking receptions and off-site programs are a major highlight of 
a CTBUH Conference, and hosting will serve as excellent promotion of the building. Each off-site 
program will be focused on a specific theme related to the program location through on-site 
presentations and an extensive tour of the site. 

2017 Australia Conference: Off-Site Program at Sydney Metro

Opportunity to deliver a conference presentation as a Diamond Sponsor.

Opportunity to host a networking reception as a Diamond Sponsor.

Opportunity to deliver a conference presentation as a Diamond Sponsor.
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Diamond Package Benefits include the following:

Exclusive Sponsorship Element

• Exclusive branding as “Hosts” of a Conference Networking 
Reception or Off-Site Program, taking place in the  
sponsor’s building*

Reinforcing Expertise / Thought-Leader

• Recognition as a premium sponsor of the Conference, with 
highest priority branding among sponsor levels

• Opportunity for a Senior Director to deliver a conference 
presentation or be a speaker within a panel discussion

• Opportunity for a Senior Director to give a brief address at the 	
social networking event or within the off-site program

Conference Attendance

• 8 complimentary conference-only registrations (Note: these 
need to incorporate the company’s speaker registration)

• 3 access passes to the VIP Lounge (VIPs need to be 
conference delegates)

• For sponsors hosting networking receptions, 10 complimentary 
VIP tickets to the hosted Networking Reception

• 3 complimentary VIP tickets to other conference  
networking receptions

Pre-Event Advertising / Website

• Logo included in all event collateral including Conference  
website homepage, www.ctbuh2018.org, and sponsor 
section (with web link), brochure, flyers, etc.

• Logo included in pre-conference print and digital campaigns 
including CTBUH Journal, Monthly Newsletter and other  
media outputs

• CTBUH support of sponsor-created e-blasts, sent by sponsor, 
promoting sponsor’s involvement in the event (e.g. supplying   	
conference graphics, text, etc.)

On-Site Promotion

• Official recognition of sponsor at Conference opening and 	
closing sessions from Conference Chair

• Host your own evening social event on Sunday, Oct 21
• Logo included in all on-site event collateral** including on-

site Conference publications, event signage, and walk-in/-
out slide loop at Conference opening and closing sessions

• Provision of area for a special-build Exhibition Booth (3m x 
2m) in priority position

• Opportunity for small brochure inserts in delegate bags
• Opportunity to place company material on sponsor table at  

the Conference
• Sponsor designation on name badge

Media Relations & Social Media

• Promotion to media and press outlets as a major supporter 
of the Conference

• Promotion via CTBUH social media outlets, including 
Facebook, Twitter and LinkedIn

• Logo included in press releases and pitching efforts

Additional Benefits

• Speaker presentation to be video-recorded and edited into 
a product to be promoted via digital campaign around the 
world after the event, thus reinforcing the sponsor as the 
authority in the field

• Logo and coverage of sponsor’s Conference involvement 
(e.g. speaker contribution) to be included in the post-
conference report to be promoted internationally after 
the event

• Complimentary CTBUH Organizational Membership at 
“Supporting Contributor” level for 2018 (Note: for new 
members only; $10,000 value)

*Note: Hosting a conference networking reception or off-site program involves provision of the space for the program, together with covering any ancillary building costs for 
maintenance, security, etc. It is NOT expected for the Host to cover any costs associated with catering for the event (i.e. drinks or canapés). In the case of the networking reception, 
a separate Platinum + Networking Reception sponsor is sought to help cover these additional costs. It is typical that the Platinum + Networking Reception sponsor is connected to 
the building accommodating the networking reception, through a consultant or supplier involvement in the project.
**Note: Each sponsorship package includes an element of exclusive sponsorship of a unique aspect of the Conference, so in some specific events/aspects, not all sponsor logos will 
be included.
***Note: Sponsorship fee is net of all taxes and fees. Any additional taxes and fees need to be paid by the sponsor.

Compare the Diamond Sponsor benefits against other sponsorship 
packages in the table on page 9, or visit ctbuh2018.org/sponsorship.

Package Cost: US$70,000***
2 Packages Available

http://ctbuh2018.org/sponsorship/sponsor-packages/
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Platinum Sponsors

Platinum + Program Room (4 No.)
Every Platinum + Program Room sponsor will host a specific track of presentations at the Conference. 
Each Program Room will thus be an integral part of the main conference, accommodating 
approximately 15 presentations over the main conference days. The sponsor will collaborate with 
CTBUH in determining the speaker program, of which the sponsor nominates 3 presenters/panelists/
session chairs. The Program Room will also serve as an exhibition suite, and will be promoted to all 
delegates both in advance of, and during, the conference itself. 

Platinum + Networking Reception (3 No.)
The networking receptions are a major highlight of a CTBUH Conference, and hosting will thus 
serve as excellent promotion of the sponsor. The Platinum + Networking Reception sponsor will be 
acknowledged as the supporter of one of the three networking receptions, alongside the actual 
owners of the building where the reception is taking place, who are acknowledged as “Hosts.”  

Platinum + Symposium (3 No.)  New!
Each of the three Platinum + Symposium sponsors will work in collaboration with CTBUH to host 
and deliver a major standalone branch of the Conference, centered around a definitive hot topic in 
the tall building industry. Each Symposium will take place in one of the conference ballrooms (thus 
accommodating 200+ attendees), running parallel to Program Room sessions, and be focused on a 
series of presentations, panel discussions, seminars, and technical demonstrations that provide a deep 
exploration of the topic. The sponsor will collaborate with CTBUH in determining the topic and speaker 
program, of which the sponsor nominates 3 presenters/panelists/sessions chairs. The Symposium will 
be a major draw for disciplines related to the theme, and will thus be promoted widely as a unique 
initiative under the larger Conference.

2013 London Conference:
The Leadenhall Building Program Room. 

2017 Australia Conference:
Delegates discuss in a panel discussion. 

Networking at the 2008 Dubai World Congress.

There are three specific packages available: 

1 Package Available

Sold Out

Sold Out
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Platinum Package Benefits include the following:

Exclusive Sponsorship Element

For Platinum + Symposium Sponsors: 
• Exclusive branding as sponsors of a Conference Symposium 

For Platinum + Program Room Sponsors: 
• Provision of a Program Room housing a major track/theme of the 

Conference and also serving as an exhibition suite* 

For Platinum + Networking Reception Sponsors:
• Exclusive branding as “sponsors” of a Conference Networking Reception** 

Reinforcing Expertise / Thought-Leader

• Recognition as a premium sponsor of the Conference, with second 
highest priority branding among sponsor levels, after Diamond

For Platinum + Symposium Sponsors: 
• Partnership with CTBUH in crafting the speaker program for the 

Symposium, of which the sponsor nominates 3 presenters/panelists/
sessions chairs

For Platinum + Program Room Sponsors: 
• Partnership with CTBUH in determining the speaker program in  

the Program Room, of which the sponsor nominates 3 presentations/
panelists/session chairs

For Platinum + Networking Reception Sponsors:
• Opportunity for a Senior Director to deliver a conference presentation 

or be a speaker within a panel discussion
• Opportunity for a Senior Director to give a brief address at the social 

networking event

Conference Attendance

• 6 complimentary conference-only registrations (Note: these need to 
incorporate the company’s speaker registration)

• 2 access passes to the VIP Lounge (VIPs need to be conference delegates)

For Platinum + Networking Reception Sponsors: 
• 10 complimentary VIP tickets to the sponsored Networking Reception

Pre-Event Advertising / Website

• Logo included in all event collateral including Conference website 
homepage, www.ctbuh2018.org, and sponsor section (with web 
link), brochure, flyers, etc.

• Logo included in pre-conference print and digital campaigns including 
CTBUH Journal, Monthly Newsletter and other media outputs

• CTBUH support of sponsor-created e-blasts, sent by sponsor, 
promoting sponsor’s involvement in the event (e.g. supplying 
conference graphics, text, etc.)

On-Site Promotion

• Host your own evening social event on Sunday, Oct 21
• Logo included in all on-site event collateral*** including on- 

site Conference publications, event signage, and walk-in/-out 
slide loop at Conference opening and closing sessions

• Opportunity for small brochure inserts in delegate bags
• Opportunity to place company material on sponsor table at 

the conference
• Sponsor designation on name badge

For Platinum + Symposium Sponsors: 
• Official recognition from Conference Chair at  

sponsored symposium
• Provision of area for a special-build Exhibition Suite, positioned  

at Symposium room entrance

For Platinum + Networking Reception Sponsors: 
• Official recognition from Conference Chair at sponsored reception
• Provision of space for a 3m x 2m Exhibition Booth in  

priority position

Media Relations & Social Media

• Promotion to media and press outlets as a major supporter of 
the Conference

• Promotion via CTBUH social media outlets, including Facebook, 
Twitter and LinkedIn

• Logo included in press releases and pitching efforts

Additional Benefits

• Logo and coverage of sponsor’s Conference involvement (e.g. 
speaker contribution) to be included in the post-conference 
report to be promoted internationally after the event

• Complimentary CTBUH Organizational Membership at “Patron” 
level for 2018 (Note: for new members only; $6,000 value)

Compare the Platinum Sponsor 
benefits against other sponsorship 
packages in the table on page 9, or 
visit ctbuh2018.org/sponsorship.

*Note: Standard furniture and AV equipment will be provided. All other internal furnishings, support equipment, and specialty catering (if desired) are the responsibility of the sponsor
**Note: The Networking Reception is typically “hosted” by the owner of the building (who are acknowledged as Conference Diamond + Networking Reception Hosts), and “sponsored” by the Platinum + 
Networking Reception sponsor. It is typical that the Platinum + Networking Reception sponsors are connected to the building accommodating the networking reception, through a consultant or supplier 
involvement in the project.
***Note: Each sponsorship package includes an element of exclusive sponsorship of a unique aspect of the Conference, so in some specific events/aspects, not all sponsor logos will be included.
****Note: Sponsorship fee is net of all taxes and fees. Any taxes and fees need to be paid by the sponsor.

Package Cost: 
Platinum + Symposium: US$70,000****

Platinum + Program Room: US$60,000****
Platinum + Networking Reception: US$60,000****

http://ctbuh2018.org/sponsorship/sponsor-packages/
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Gold + VIP Lounge
All VIPs at the conference will have 
access to the VIP Lounge, which 
is an exclusive room for high-level 
networking and other business 
transactions. The sponsor will be 
recognized as the sole sponsor 
of the VIP Lounge, with their 
branding and materials contained 
within the space. 

Gold Sponsors
There are 15 Gold sponsorship packages, each exclusively sponsoring a unique aspect of the Conference:

Gold + CTBUH Journal 

Attendees will be given a copy of 
the special conference issue of the 
CTBUH Journal, which will be themed 
on the conference and distributed 
internationally to all CTBUH members. 
The sponsor will be the sole sponsor of 
the issue, with their logo on the cover 
and a relevant paper contained within. 

Gold + Exhibition Suite  (3 No.)

Three Gold sponsors will have the 
chance to exhibit in one of the 
3 Exhibition Suites. Since these 
rooms are located in the hub of 
the conference, these exhibition 
suite sponsors will enjoy a very high 
profile at the event.

Gold + Conference Bags 

Attendees will be given a delegate 
bag which they will carry throughout 
the event and many will also use 
afterwards. The sponsor will thus 
enjoy exposure of the company brand 
through the inclusion of their logo on 
the delegate bags.

Gold + Lunch (4 No.)

There will be four lunches during 
the conference (two in Dubai, two 
in Abu Dhabi). Each lunch sponsor 
will enjoy exclusive branding of one 
lunch through signage on buffet 
tables, high-top tables and through 
the relevant chair announcements 
immediately before the lunch.

Gold + Name Badge Lanyards 

A Conference name badge will be 
worn by every attendee, with the 
lanyard (neck string/strap) occupying 
a prominent position around every 
delegate’s neck. The sponsor will 
enjoy a high degree of brand visibility 
by the inclusion of their logo on the 
lanyard, alongside the CTBUH logo.

Gold + Travelling Student Design Studio 

Students travel to study the sponsor’s 
site/project, upon which the design 
research is based. The sponsor will 
receive recognition for support of 
this initiative – including input on the 
research subject – with $20,000 of 
sponsor funds supporting travel and 
studio expenses.

Gold + Student Design Competition 

The best projects will be displayed 
and the final judging will occur at the 
conference for the CTBUH’s annual 
international student competition. 
The sponsor will receive recognition 
for support of this initiative, with funds 
supporting US$20,000 of prize money 
and travel stipends for finalists to 
attend/present.

Gold + Research Seed Funding 

An international “call for research 
submissions” will be made, with one 
project awarded seed funding of 
US$20,000 by the sponsor during 
the Conference. The sponsor will 
be recognized as the supporter of 
this initiative internationally, and in 
connection with the research project 
itself, beyond just the conference.

Gold + USB Drives 
All attendees will be given a USB 
drive containing all abstracts 
and presentations delivered at 
the Conference, and will carry it 
throughout the event and continue 
to use it as a normal USB drive long 
after. The sponsor will have its logo 
printed on one side, and company 
information on the drive.
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Compare the Gold Sponsor benefits against other sponsorship packages 
in the table on page 9, or visit ctbuh2018.org/sponsorship.

*Note: Each sponsorship package includes an element of exclusive sponsorship of a unique aspect of the Conference, so in some specific events/aspects, not all sponsor 
logos will be included.
**Note: Sponsorship fee is net of all taxes and fees. Any additional taxes and fees need to be paid by the sponsor.

Gold Package Benefits include the following:

Exclusive Sponsorship Element

• Exclusive branding of a unique aspect of the Conference (see 
specific packages on previous page)

Reinforcing Expertise / Thought-Leader

• Recognition as a major sponsor of the Conference, with 
priority branding below Diamond & Platinum sponsor levels*

• Opportunity for a Senior Director to deliver a conference 
presentation or be a speaker within a panel discussion

Conference Attendance

• 5 complimentary conference-only registrations with (Note: 
these need to incorporate the company’s speaker registration)

• 1 access pass to the VIP Lounge (VIPs need to be 
conference delegates) 

Pre-Event Advertising / Website

• Logo included in all event collateral including Conference 
website homepage, www.ctbuh2018.org, and sponsor 
section (with web link), brochure, flyers, etc.

• Logo included in pre-conference print and digital campaigns 	
including CTBUH Journal, Monthly Newsletter and other  
media outputs

• CTBUH support of sponsor-created e-blasts, sent by sponsor, 	  
promoting sponsor’s involvement in the event (e.g. supplying   	
conference graphics, text, etc.)

On-Site Promotion

• Host your own evening social event on Sunday, Oct 21
• Logo included in all on-site event collateral* including on-

site Conference publications, event signage, and walk-in/-
out slide loop at Conference opening and closing sessions

• Opportunity to place company material on sponsor table at 
the Conference

• Sponsor designation on name badge

Media Relations & Social Media

• Promotion to media and press outlets as a major supporter 
of the Conference

• Promotion via CTBUH social media outlets, including 
Facebook, Twitter and LinkedIn

• Logo included in press releases and pitching efforts

Additional Benefits

• Logo and coverage of sponsor’s Conference involvement 
(e.g. speaker contribution) to be included in the post-
conference report to be promoted internationally after 
the event

• Complimentary CTBUH Organizational Membership at 
“Donor” level for 2018 (Note: for new members only; 
$3,000 value)

Package Cost: US$40,000**
Sold Out

http://ctbuh2018.org/sponsorship/sponsor-packages/
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Silver Sponsors

Silver + Salon sponsors will have the opportunity to take ownership of one of 4 flexible Salon rooms in 
the venue, which are sized to accommodate small meetings or to act as lounges. Sponsors will be free 
to develop the exact function and fit-out of the room with CTBUH, with the space also serving as an 
exhibition suite. 

Silver + Salon (4 No.)

There are three specific packages available: 

One of the Coffee Breaks during the 2016 Shenzhen, Guangzhou & Hong Kong Conference. One of the Coffee Breaks during the 2017 Australia Conference.

There will be 8 Silver + Coffee Break sponsorship packages available. Silver + Coffee sponsors will enjoy 
exclusive sponsorship of one of the conference coffee breaks (breakfast, morning or afternoon coffee 
break in either Dubai or Abu Dhabi). 

Silver + Coffee Break (8 No.)

Silver + Workshop sponsors will establish themselves as thought leaders in a given field by hosting half-
day workshops on important industry subjects, on the pre-day of the conference (Saturday). Workshops 
provide focused environments for professionals to discuss these subjects and advance related CTBUH 
initiatives, such as Technical Guide publications, that have impacts and visibility for the Sponsor far 
beyond the Conference itself.

Silver + Workshop (16 No.)

These recent CTBUH technical guides & research reports are all a direct result of various CTBUH Working Groups and Workshops.

Sold Out

Sold Out

Sold Out
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Silver Package Benefits include the following:

Exclusive Sponsorship Element

• For Silver + Salon Sponsors: Exclusive sponsorship and 
brandings of one Salon, with branding at entrance and in 
the space

• For Silver + Workshop Sponsors: Exclusive sponsorship 
and branding of one Conference Workshop

• For Silver + Coffee Break Sponsors: Exclusive sponsorship 
of one Conference Coffee break, with branding at coffee 
points, on high-top tables and – where relevant – through 
the walk-in/-out slide loop and chair announcements 
immediately before the break

Reinforcing Expertise / Thought-Leader

• Recognition as a sponsor of the Conference, with branding 
below Diamond, Platinum & Gold sponsor levels*

For Silver + Salon Sponsors:
• Opportunity for a Senior Director to deliver a conference 

presentation or be a speaker within a panel discussion
For Silver + Workshop Sponsors: 
• Opportunity for a Senior Director to deliver a presentation 

within a workshop

Conference Attendance

• 4 complimentary conference-only registrations for Silver + 
Salon sponsors

• 3 complimentary conference-only registrations for Silver + 
Workshop sponsors

• 2 complimentary conference-only registrations for Silver + 
Coffee Break sponsors

Pre-Event Advertising / Website

• Logo included in Conference website sponsor section  
(with web link)

• CTBUH support of sponsor-created e-blasts, sent by 
sponsor, promoting sponsor’s involvement in the event 
(e.g. supplying conference graphics, text, etc.)

On-Site Promotion

• Host your own evening social event on Sunday, Oct 21
• Logo included in all on-site event collateral* including on-
site Conference publications, event signage, and walk-in/-
out slide loop at Conference opening and closing sessions

• Opportunity to place company material on sponsor table 
at the Conference

• Sponsor designation on name badge

Additional Benefits

• Logo and coverage of sponsor’s Conference involvement 
to be included in the post-conference report to be 
promoted internationally after the event

• Complimentary CTBUH Organizational Membership at 
“Contributor” level for 2018 (Note: for new members only; 
$1,500 value)

Compare the Silver Sponsor benefits against other sponsorship 
packages in the table on page 9, or visit ctbuh2018.org/sponsorship.

*Note: Each sponsorship package includes an element of exclusive sponsorship of a unique aspect of the Conference, so in some specific events/aspects, not all sponsor logos will be included.
**Note: Sponsorship fee is net of all taxes and fees. Any additional taxes and fees need to be paid by the sponsor.

Package Cost
Silver + Salon: US$30,000**

Silver + Workshop: US$20,000**
Silver + Coffee Break: US$15,000**

http://ctbuh2018.org/sponsorship/sponsor-packages/
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Bronze Sponsors
This is a straight entry-level sponsorship, not linked 
to an exclusive element of the conference.

Bronze Package Benefits include the following:

Reinforcing Expertise / Thought-Leader

• Recognition as a sponsor of the Conference, with branding 
below Diamond, Platinum, Gold & Silver levels*

Conference Attendance

• 1 complimentary conference-only registration 

Pre-Event Advertising / Website

• Logo included in Conference website sponsor section 
(with web link)

On-Site Promotion

• Logo included in all on-site event collateral* including on-site 
Conference publications, event signage, and walk-in/-out slide 
loop at Conference opening and closing sessions

• Opportunity to place company material on sponsor table at 
the Conference

• Sponsor designation on name badge

Additional Benefits

• Logo and coverage of sponsor’s Conference involvement to 
be included in the post-conference report to be promoted 
internationally after the event

• Complimentary CTBUH Organizational Membership at 
“Participant” level for 2018 (Note: for new members only; 
$750 value)

*Note: Each sponsorship package includes an element of exclusive sponsorship of a unique aspect of the Conference, so in some specific events/aspects, not all 
sponsor logos will be included.
**Note: Sponsorship fee is net of all taxes and fees. Any additional taxes and fees need to be paid by the sponsor.

Compare the Bronze benefits against other sponsorship packages in 
the table on page 9, or visit ctbuh2018.org/sponsorship.

Package Cost: US$10,000**
7 Packages Available

2017 Australia Conference

http://ctbuh2018.org/sponsorship/sponsor-packages/
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“CTBUH conferences are THE tall building / urban conferences to attend, for learning 
of the latest advances in the typology, for considering the future of sustainable cities, 
and for business networking. We strongly encourage your attendance at this event...”

Statement endorsed by the industry leaders listed below:

Ahmad Abdelrazaq 
Talal Al Maiman

His Excellency Mohammed Ali Alabbar
William Baker

Nicholas Billotti 
Stefano Boeri

Albert Chan
Joseph Chou

Douglas Durst
Karl Fender

Jeanne  Gang
Arthur Gensler 

James Goettsch
Keith Griffiths

Jianping Gu
Mounib Hammoud

Christoph Ingenhoven
Helmut Jahn
ZhaoHui Jia

Ron Klemencic
Stephen Y.F. Lai

Daniel Libeskind
Yansong Ma

Winy Maas
Hiroo Mori

Jean Nouvel
James Parakh

William Pedersen 
Cesar Pelli 

Leslie Robertson
James Robinson

Adrian Smith
Werner Sobek

Richard Tomasetti
Rafael Vinoly

Chris Wilkinson
Carol Willis

Mun Summ Wong
Mike Wong

Kenneth Yeang 
Jerry Yin

Junjie Zhang

Senior Executive Vice President, Samsung Corporation
CEO & Managing Director, Kingdom Real Estate Development
Chairman, Emaar
Structural Engineering Partner, Skidmore, Owings & Merrill
President & Chief Executive Officer, Turner International
Founder/Partner, Stefano Boeri Architetti
Design Director of Planning & Development, Shui On Land Limited
Chairman, Taipei Financial Center Corporation
Chairman, The Durst Organization
Director, Fender Katsalidis Architects
Founder, Studio Gang Architects
Chairman, Gensler 
Chairman and CEO, Goettsch Partners
Chairman, Aedas
President, Shanghai Tower Construction & Development
CEO, Jeddah Economic Company
Founding Principal, ingenhoven architects
Founding Principal, JAHN Architects
Chief Deputy Architect, Greenland Group
Chairman & CEO, Magnusson Klemencic Associates
Managing Director, Rider Levett Bucknall
Architect/Owner, Studio Daniel Libeskind
Founder & Principal Partner, MAD Architects
Co-Founding Director, MVRDV
Executive Vice President, Mori Building
Architect, Ateliers Jean Nouvel
Urban Design Manager, City of Toronto Planning Department
Principal, Kohn Pedersen Fox Associates
Senior Principal, Pelli Clarke Pelli Architects
Owner, Leslie Earl Robertson, Structural Engineer
Executive Director, Hongkong Land
Founding Partner, Adrian Smith + Gordon Gill Architecture
Founder, Werner Sobek Group
Founding Principal, Thornton Tomasetti 
Lead Designer, Rafael Vinoly Architects 
Principal, Wilkinson Eyre Architects
Founder and Director, The Skyscraper Museum
Founding Director, WOHA Architects
Deputy Managing Director, Sun Hung Kai
Principal, Hamzah & Yeang 
Senior VP & Chief Architect, SOHO Properties
Chairman, ECADI

Industry Endorsement
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Most Recent Conference:

Title: Connecting the City: People, Density & Infrastructure 
Date: 30 Oct–3 Nov 2017 
Location: Sydney, Melbourne, and Brisbane

Total Number of Attendees: 1,200 (sold out 3 weeks  
in advance!) 
Total Number of Countries represented: 44 
Total Number of Companies represented: 450

CTBUH 2017 Australia

Attendance by Profession

Attendance by Region

10%
Government / 

Academic / Institute / 
Research
123 No. 17%

Owners / Developers 
/ Occupiers / Property 

Managers
201 No.

18%
Material / System 

Suppliers
217 No.

11%
Contractors / Project 
Managers / Cost Con-

sultants
139 No.

21%
Architecture / Urban 
Planning / Interiors

248 No.

23%
Engineering 

(all types)
272 No.

4%
Rest of World

57 No.

10%
Europe
124 No.

13%
Americas
151 No.

24%
Asia

285 No.

49%
Australia
583 No.

Brookfield Properties Global    

Lendlease Corporation Global   

JLL Global  

AMP Capital Investors Australia     

Sun Hung Kai Properties Limited Hong Kong   

UEM Sunrise Malaysia  

Mirvac Developments Australia   

Ping An Real Estate China   

Ayala Land Philippines      

Hongkong Land Limited Hong Kong

New World China Land Hong Kong   

Parkland Real Estate Development China  

Shechtman Israel

Cbus Property Australia    

Centuria Property Fund Australia  

ICD Property Australia   

Investa Property Australia

Lavenue Investment Corporation Vietnam 

Mercury Invest Vietnam  

PNB Merdeka Ventures Malaysia    

PT Farpoint Prima Indonesia

Total owners/developers/investors/property managers in attendance = 201 people; 80 companies
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Top 20 Owner/Developers/Investors/Property Managers 
(based on number of registered deligates) 
Note: Logos indicate 2017 sponsors
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Did the Conference fulfill your reason for attending? 
(Based on 389 returns out of 1,200 total delegates)

No

Yes

   3.3%

96.7%

“I really enjoy the knowledge sharing and high-level 
networking. As a practitioner in the Asia Pacific region 
coping with rapid urbanization, my work and projects 
often were, and continue to be, super high-rise buildings. 
CTBUH’s most updated information is very useful.”

		  – Kenneth Hau, HKIA

“The quality of the papers, presentations, building 
visits and networking were all first rate. All too often I 
have attended conferences where you gain very little 
technically and the attendees are really just part of a 
glorified club. That is definitely not the case with any 
events organized by CTBUH, and this one in particular.”
 

                – Ian Duncombe, ChapmanBDSP

“The conference was a superbly organized event. High 
class speakers and cities, and even the venues were 
appealing to me.”          

           – Martin Baerschmidt, Edge Design

“This was my first CTBUH conference,  
and it won’t be my last. The conference opened my eyes 
to how the rest of the world approaches tall building 
development, from which I learned a great deal.”
	
     	        – Dominic Callanan, Mirvac
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=13

=19

=19

=19

Top 20 Contractors/Consultants
(based on number of registered deligates) 
Note: Logos indicate 2017 sponsors

Arup

WSP 

AECOM

Multiplex

Turner Construction / Turner International

Bates Smart

Arcadis 

Irwinconsult

Woods Bagot

Grimshaw Architects

Laing O’Rourke  

Ridley

AI.

Architectus

BG&E

HASSELL

Permasteelisa Group

Skidmore, Owings & Merrill

Inhabit Group

Ramboll Group

Robert Bird Group

26

22

17

17

17

15

13

9

9

8

8

8

7

7

7

7

7

7

6

6

6

Total contractors & consultants in attendance = 659 people; 270 companies

“It was a great event and I’m very impressed with how 
well CTBUH ran this complicated undertaking. Our 
program room worked out well and I was happy to see 
how heavily it was used.”

		  – Fred Clarke, Pelli Clarke Pelli Architects

“From the beginning of sponsorship planning, 
preparation, and organization, we were impressed by 
the professionalism, strong ownership, and efficient 
responsiveness of the CTBUH team.”

– April Liu, Schindler Elevator Co.
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Previous CTBUH Conferences

Selected Past Conferences:

The Council holds at least one conference per year in an active tall building city around the world. 
Below is a selection of proceeding covers from some of the Council’s past events, spanning a history 
of 49 years.

Melbourne, 2001 Amsterdam, 1995Sao Paulo, 1997Kuala Lumpur, 2003

Los Angeles, 1988 Singapore, 1984 Sydney, 1973Chicago, 1986 Paris, 1977 Bethlehem, 1972

Kuwait, 1992

Hong Kong, 1976

Hong Kong, 1990

Mumbai, 2010 Chicago, 2009

Shanghai, 2012

Seoul, 2011

The Unique Challenges of Building Tall in Historic Cities

CTBUH 2013
International Conference

 

11–13 June | The Brewery | London, UK

www.ctbuh2013.com

London, 2013New York, 2015 Shanghai, 2014Shenzhen, Guangzhou 
& Hongkong, 2016

Sydney, Melbourne & 
Brisbane, 2017

Seoul, 2004

Dubai, 2008 
8th World Congress 

Tall & Green: 
Typology for a 
Sustainable Future
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Album A 4 Samstag, 26. April 2008

im Architekturzentrum Wien
im MQ. Info: www.azw.at

Doppelpack. Führung
„Von Wien nach Tel Aviv“
So,04.05.08, ab 11 Uhr

Az W

The White City
of Tel Aviv

Architektur

His ExcellencyMohamedAli Alab-
bar ist wohlgelaunt, als er zumMi-
krofon greift. Vor demPodium sitzt
ihmeine raunendeMenschenmen-
ge von etwa 900 zu Füßen,mindes-
tens 890 von ihnen sind Männer.
Architekten, Ingenieure, Gebäude-
techniker. Die kommen aus Eng-
land, Australien, Südafrika, Spa-
nien, Russland, China und dem
Rest der Welt.

Die Gästeliste des 8. Weltkon-
gresses des Council on Tall Buil-
dings and Urban Habitat (CTBUH)
liest sich wie das Who’s Who der
internationalen Bauindustrie: At-
kins, Aarup, SOM, Schirmer, Ter-
ry Farrell,MakeArchitects undCo.
Das sind die, die die wirklich gro-
ßen Dinger in die Landschaft stel-
len. Weit weg von Europa, in Chi-
na, Taiwan, Russland – und natür-
lich in denVereinigtenArabischen
Emiraten. Hier am Arabischen
Golf, so rechnete die International

Vollgas in derWüste
Der Bauboom in den
Vereinigten Arabischen
Emiraten rast ohne Speed-
limit von einer Etappe
zur nächsten.
Die Architekten und Inge-
nieure dieser Welt stehen
vor den Boxenstopps der
Scheichs Schlange, um auf
den Immobilienexpress
aufspringen zu dürfen.
Von Ute Woltron

Herald Tribune unlängst vor, wer-
den derzeit Immobilienprojekte im
Wert von insgesamt 2 Billionen
Dollar abgewickelt, und zwar mit
einer Geschwindigkeit, die in der
Menschheitsgeschichte einzigartig
ist. Wir befinden uns in einem der
Hotspots dieser Weltgegend – in
Dubai. Der Kongresssaal ist in 15
Metern Höhe mit exquisiten arabi-
schen Mustern in Holz und Mes-
sing dekoriert. Draußen bläht ein
Sandsturm die bodenlangen Cock-
tailtischtücher aus Damast, drin-
nen kräuselt die Klimaanlage sanft
diemakellosweißenGewänder des
Scheichs.

Es sei ihm eine Freude, so be-
ginnt er, die prominente Gäste-
schar begrüßen zu dürfen, und er
lade sie alle ein, sich am großen
Traum von Dubai zu beteiligen.
Denn träumen würden andere
auch. Doch hier in den Emiraten
seien vor allem diejenigen will-
kommen, die nach dem Aufwa-
chen den Traum dann auch wahr-
machen würden.

Mohamed Ali Alabbar ist einer
jener mächtigen Männer, die den
Mund durchaus so voll nehmen
dürfen. Als Chairman von Emaar,
einem der größten Immobilien-
developer der Welt, dirigiert er,
wenn er will, mit einem Finger-
schnippen mehr Geld, als eine
durchschnittliche österreichische
Baufirma pro Jahr umsetzt.

Zur Freude aller
Der smarte Emirati mit den fein

ziselierten Gesichtszügen macht
auch absolut kein Hehl daraus,
dass er sich seiner privilegierten
Position sehr bewusst ist. Einer der
Träume, so sagt His Excellency, sei
es vor ganz wenigen Jahren bei-
spielsweise gewesen, nichts Gerin-
geres als das höchste Gebäude der
Welt in Dubai zu errichten. Und
das stehe nun, zur Freude aller, in
Form des Burj Dubai tatsächlich
hier. „TheBörtsch“,wie die zumin-
dest 700 Meter hohe Hochhausna-
del von der Bauszene genannt
wird, soll nach einer Bauzeit von
knapp fünf Jahren 2009 eröffnet
werden. Über die exakte Höhe
schweigt sich sowohl Auftraggeber
Emaar als auch das Projektteam
von SOM derzeit noch aus, lieber
redet man über die atemberauben-
de Geschwindigkeit, mit der dieses
technische Bravourstück hochge-
zogen wurde – und über das fast
noch erfreulichere Tempo, mit
dem die Appartements verkauft
wurden, noch bevor das Gebäude
überhaupt erste Formen angenom-
men hatte.

Innerhalb von zwei Tagen, so
heißt es, sei der Turm ausverkauft
gewesen. Die Penthäuser sollen
um Summen von je 15 Millionen
Dollar zu haben gewesen sein.

Was Dubai und in zunehmen-
dem Maße auch der Rest der Ver-
einigten Arabischen Emirate der-
zeit an Projekten vorlegen, ist
atemberaubend. Kaum ein Tag ver-
geht, an dem nicht ein nächstes
Mega-Ding angekündigt, ein abge-
schlossener Immobiliendeal medi-
al abgefeiert wird.

Man verliert schier den Über-
blick. Zaha Hadid allein hat ein
halbes Dutzend Großbauvorhaben
in den Emiraten am Köcheln. Da-
runter ein schwungvolles Opern-
haus und mehrere Bürotürme für
Dubai, sowie einen gigantischen
Kulturkomplex mit Titel Perfor-
ming Arts Centre, der sich in wel-
ligen Betonmassen über die Ufer
Abu Dhabis ergießen wird. Eben-
falls in Abu Dhabi ist Pritzker-Kol-
lege Frank Gehry zugange – der er-
probteGuggenheim-Architekt baut
dort eine Mega-Filiale für den US-
Museumskonzern. Norman Foster
ist selbstverständlich auch da wie
dort aktiv. In Dubai entsteht der
Welt höchstes Wohnhaus, das In-
dex Building, in Masdar die erste –
angeblich – völlig CO2-neutrale
Stadt der Welt.

All die anderen geplanten Häu-
ser, Türme, Komplexe, Stadtteile
und Zentren an dieser Stelle anzu-
führen ist unmöglich, erwähnt sei
lediglich noch Rem Koolhaas, der
gemeinsam mit Büropartner Rei-
nier de Graaf soeben einen geräu-
migen neuen Stadtteil für Dubai
vertraglich unter Dach und Fach
gebracht hat.

Wenn de Graaf über Dubai
spricht, bringt er den wohlkalku-
lierten Wahn des
dortigen Gesche-
hens vorzüglich auf
den Punkt. In den
Vereinigten Arabi-
schen Emiraten, so
derTenor, steht und
fällt alles mit den
herrschenden
Clans. Die stellen
dieRegierungen, ih-
nen gehören prakti-
scherweise sowohl die Immobi-
lien-Developerunternehmen als
auch die Baufirmen. „Es ist nicht
so“, ätzt de Graaf, „dass sich diese
Herrschaften alle so ähnlich schau-
en. Es sind tatsächlich immer die-
selben.“

Dieser Umstand eliminiert
selbstredend lästige Bewilligungs-
verfahren und andere büro-

kratische Hindernisse, und in
Kombination mit Heerscharen von
Billigstarbeitskräften aus Indien,
Pakistan, China, die buchstäblich
eine Art Sklavenkaste in diesem
brutalen Szenario bilden, ergeben
sich für Grundstücksbesitzer, Bau-
firmen und Entwickler Gewinn-
margen, die tatsächlich im Land
der Träume angesiedelt scheinen.

Irgendwo dazwischen agiert die
Kaste der importierten internatio-
nalen Bau-Intelligenzia. Die ver-
dient auch nicht schlecht, weil
Steuernmüssen keine bezahltwer-
den. Doch im Spannungsfeld zwi-
schen kapriziösen Auftraggebern
und den straffesten Zeitplänen der
gesamten Bauwelt werden Archi-
tekten und Ingenieure hart auf die
Probe gestellt. In Dubai, sagen sie,
baue man im Schnitt etwa doppelt
so schnell wie in Europa oder den
USA.

„Wir arbeiten hier mindestens
zwölf Stunden pro Tag und sechs
Tage dieWoche“, sagt einBrite, der
für ein internationales Unterneh-
men die Akustik von feudalen Ho-
tellobbys und den geräumigsten
Shoppingmalls derWelt optimiert.
„Es ist wie ein Goldrausch“, sagt
ein Neuseeländer, der für globale
Hotelketten neue Architekturkon-
zepte entwirft und sich vor vier
Jahren in Dubai niedergelassen
hat. Warum ausgerechnet Dubai?
Are you crazy? Was soll die ver-
rückte Frage: „Jeder, der auch nur
irgendwie in der Architektur- oder
Bauindustrie tätig und bei klarem
Verstand ist, kommt hierher, um
mitzumachen!“

Seit nunmehr 15 Jahren ist Du-
bai als Vorreiter der Region dabei,
sich selbst zu erfinden. Immerwie-
der war angesichts der Turbo-
Großbaustelle von einer Immobi-

lienblase zu hören,
die alsbald gran-
dios zerplatzen
würde. Doch diese
arrogant-westli-
chen Prognosen
dürften sich in
nächster Zukunft
nicht bewahrhei-
ten. Im Gegenteil.
Büroflächen sind in
Dubai dermaßen

knapp, dass man als potenzieller
Käufer viel Geld allein dafür zah-
lenmuss, um rechtzeitig auf die In-
teressentenlisten zu kommen –
und das zu einem Zeitpunkt, zu
dem die Gebäude bestenfalls erst
als Renderings existieren.

Die Strategie der Emiratis ist
glasklar: Im Herbst des Erdölära
positionieren sie ihr Herrschertum

als Steueroase, als Wirtschafts-
drehscheibe und als Konsum- und
Tourismuszentrum im ruhigen
und sicheren Herz- und Filetstück
einer außerordentlich krisen-
gebeutelten Region. Wer kann, der
parkt sein Geld lieber hier in den
goldenen Emiraten als in Pakistan,
im Irak, im Iran. DieArchitektur ist
dabei Tresor und Transportmittel
zugleich.

Dazu kommt, dass jeder Kon-
zern, der Geschäfte in diesem Teil
der Welt machen will, in den Emi-
raten den idealen Stützpunkt dafür
findet. „Hier funktioniert alles nur
über persönlichen Kontakt. Wer
seinenGeschäftspartnernundAuf-
traggebern nicht von Angesicht zu
Angesicht gegenüber sitzt, hat kei-
neChance“, sagt derManager eines
Softwarekonzerns.

Alles in Dubai dreht sich um
Geld und Geschäft. Jeder nascht
mit. Und geschenkt kriegt von de-
nen, die hierherkommen, keiner
was.

Sehr finster
Doch am unteren Ende der Ska-

la wird das schrille, grelle Dubai
sehr schnell sehr finster, weil hin-
ter den glitzerndenHochhaus-,Ho-
tel- und Shoppingkulissen ist die-
se Stadt letztlich nichts anderes als
eine ungeheure Sklavenstadt. Im-
portierte Arbeiterscharen aus den
ärmstenRegionenderWelt rackern
sich bei Temperaturen jenseits der
40 Grad auf den Hochhausbau-
stellen nicht selten zu Tode. Indi-
sche Taxifahrer jagen livriert, aber
schweißgebadet zwölf Stunden
täglich dem vorgeschriebenen
Kilometerkontingent nach,weil sie
sonst ihren Bonus verlieren. Auch
wenn sie ihn erreichen, verdienen
sie gerade einmal so viel, dass sie
sich das Zimmer leisten können,
das sie mit sechs anderen teilen.

Auf die Frage, warum sie nicht
nach Goa, nach Karnataka, nach
Kerala zurückgingen, geben alle
dieselbe Antwort: weil es dort gar
keine Arbeit gibt.

His Excellency Mohamed Ali
Alabbar bedauert, dass die Baustel-
le des Burj bis dato dreiMenschen-
leben gekostet hat. Wir lernen aus
unseren Fehlern, sagt er: „Wir wer-
den die Unterkünfte und Arbeits-
bedingungen weiter verbessern.
Immerhin stehen wir erst am An-
fang.“

Heute Samstag, in Radio Österreich 1, „Stadtpor-
trät Dubai – Die Metropole aus dem Nichts“ von
Wolfgang Ritschl, Peter Waldenberger und Ute
Woltron. Diagonal – Radio für Zeitgenossen,
26. 4., Ö1, 17.05 bis 19.00.

„Warum ausgerechnet Dubai?“ Links: die imposante
Skyline der Stadt. Unten: Besucher inspizieren ein Mo-
dell des Badawi-Bauprojektes, das nach Fertigstellung
31 Hotels umfassen soll, darunter das „Asia-Asia“, das
mit 6500 Zimmern größte Hotel der Welt.
Fotos: EPA/Ferrari; Corbis/José Fuste Raga

Die Strategie der
Emiratis ist glasklar:
Im Herbst der Erdölära
positionieren sie ihr
Herrschertum als Steuer-
oase, Wirtschaftsdreh-
scheibe und Konsum- und
Tourismuszentrum.

„

“

4’200828

В настоящее время молодая страна Объе-
диненные Арабские Эмираты, созданная как
самостоятельное государство в 1971 г., – ак-
тивно развивающийся регион. При этом ее
экономика ориентирована на постепенное
снижение зависимости от нефтяных доходов.
Планируется, что к 2010 г. только 4% ВВП Ду-
бая будет получено от нефтедобычи. Интен-
сивно развивается банковское дело, между-
народная торговля, разведение племенных
лошадей и даже верблюдов. В этой ситуации
одним из самых динамичных секторов эконо-
мики является строительство.

Пустыня неохотно отдает свои владения.
Отсутствие источников пресной воды, посто-
янная жара, сильные ветры и песчаные бури
не позволяют быстро осваивать значительные
площади и отдаляться от моря. Поэтому в ка-
честве приоритета развития коммерческой
недвижимости было выбрано высотное стро-
ительство. И вот уже специалисты со всего
мира едут знакомиться с опытом высотного
строительства в ОАЭ.

3–5 марта 2008 г. в Дубае состоялся
VIII Международный конгресс по высотному
строительству CTBUH-2008. Его организато-
ром является Всемирный совет по высотным
зданиям и городской среде (CTBUH), создан-
ный при Технологическом институте штата
Иллинойс в Чикаго (США) в 1969 г. Место
проведения конгресса выбрано не случайно. В
настоящее время в ОАЭ, в частности в Дубае,
одновременно строится самое большое в ми-
ре количество высотных зданий различного
функционального назначения. Это деловые
центры, гостиницы, банки, жилые районы,
состоящие из высотных зданий.

Учитывая, что ОАЭ являются богатой
страной, при реализации высотных проектов
применяются новейшие технологии проек-
тирования, строительства, инженерного
обеспечения. Именно это привлекло на конг-
ресс в Дубае около 800 специалистов в об-
ласти высотного строительства из 42 стран
мира. Больше всего специалистов в области
высотного строительства приехало из США
(206), делегация хозяев конгресса ОАЭ сос-
тавляла 152 человека.

Поездку и участие в конгрессе российских
архитекторов и проектировщиков организова-
ла фирма «Лобби». Кроме участия в конгрес-

Загадочный цветок пустыни, уст

На стенде крупнейшей строительной
фирмы Дубая «Эмар» научные руководи�
тели ЦНИИЭП жилища: директор по
научной деятельности Ю.Г. Граник и
заместитель директора по научной дея�
тельности А.А. Магай

Главный инженер ОАО «Новосибирский
промстройпроект» Ю.К. Булдаков на
стенде муниципалитета Дубая

Участников конгресса приветствует
представитель  муниципалитета  Дубая

Журнал «Жилищное строительство» –
медиапартнер VIII Международного кон�
гресса по высотному строительству
CTBUH–2008

Живо и эмоционально рассказал о ресурсо�
сбережении при строительстве высотных
зданий в городской среде Лондона Петер
Рис (Peter Rees)

Участники конгресса CTBUH–2008 из
Республики Башкортостан главный архи�
тектор ООО «Башпроект» Р.Х. Ахмадиев
(слева) и генеральный директор ЗАО «Жил�
ремстрой» А.А. Бабиров

Всего несколько десятилетий назад страны восточного побережья Аравийского полуострова находились под протект
Но Аллах даровал этому уголку земли несметные богатства – нефть, которая была обнаружена в 60-х гг. XX века. С те
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и производственный журнал
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About the CTBUH

The Council on Tall Buildings and Urban Habitat (CTBUH) is the world’s leading resource for 
professionals focused on the inception, design, construction, and operation of tall buildings and 
future cities. Founded in 1969 and headquartered at Chicago’s historic Monroe Building, the CTBUH 
is a not-for-profit organization with an Asia Headquarters office at Tongji University, Shanghai; a 
Research Office at Iuav University, Venice, Italy; and an Academic Office at the Illinois Institute of 
Technology, Chicago. CTBUH facilitates the exchange of the latest knowledge available on tall 
buildings around the world through publications, research, events, working groups, web resources, 
and its extensive network of international representatives. The Council’s research department is 
spearheading the investigation of the next generation of tall buildings by aiding original research 
on sustainability and key development issues. The Council’s free database on tall buildings, The 
Skyscraper Center, is updated daily with detailed information, images, data, and news. The CTBUH 
also developed the international standards for measuring tall building height and is recognized as 
the arbiter for bestowing such designations as “The World’s Tallest Building.” 

www.ctbuh.org

Contact

General Enquiries: CTBUH2018@emirates.com
Conference Hotline: +97142748760
08.30–16.30 (Dubai time) Sunday–Thursday 

Papers: presenters@ctbuh2018.org 
Registration: registration@ctbuh2018.org
General Enquiries: CTBUH2018@emirates.com

CTBUH Headquarters 
The Monroe Building
104 South Michigan Avenue, Suite 620
Chicago, Illinois  60603, USA 
Phone: +1 (312) 283-5599

Supported by

sponsorship@ctbuh2018.org 

ctbuh2018.org

WORLD
ARCHITECTURE
NEWS.COM

http://ctbuh2018.org
mailto:sponsorship%40ctbuh2018.org
http://ctbuh2018.org

	CTBUH2018_SponsorshipBrochure
	CTBUH2018_SponsorshipBrochure1-2-24
	CTBUH2018_SponsorshipBrochure
	CTBUH2018_SponsorshipBrochure
	CTBUH2018_SponsorshipBrochure
	CTBUH2018_SponsorshipBrochure
	CTBUH2018_SponsorshipBrochure
	CTBUH2018_SponsorshipBrochureP12






	CTBUH2018_SponsorshipBrochure2



